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INTRODUCTION
[1]Let’s get started! E
David Ingram: Welcome to Business Spotlight
Audio 5/2021.I'm David Ingram from England.
Erin Perry: And I'm Erin Perry from the Unit-
ed States. We're glad you could join us! In this
recording, you can listen to articles and inter-
views from the world of business English. And
we also have lots of exercises to help you to im-
prove your language and communication skills.
Ingram: We'll hear from Bob Dignen about
how leaders can encourage their teams to gen-
erate new ideas. We'll provide you with tips for
how to behave in an inclusive manner at work.
And we'll practise the language of money. As
always, you can find all the texts, dialogues and
exercises in your audio booklet. OK, let’s get
started!

NAMES AND NEWS
[2] Introduction (I) E
Erin Perry: We'll begin with our Names and
News section and a story about a man who has
2

been appointed by Joe Biden as a special assis-
tant for technology and competition policy.
David Ingram: Yes, Tim Wu is one of the best-
known critics of Big Tech companies such as
Amazon, Apple, Facebook and Google. And
some people are expecting quite a battle be-
tween these companies and the US govern-
ment. Let’s listen now and find out more.

[3] Ready for ashoot-out M US

Look out, Google! Watch your back, Amazon!
Tim Wu is coming for you. In March, the 49-
year-old American took on a new position, as
special assistant to U.S. President Joe Biden for
technology and competition policy. Wu is one
of the most famous critics of Big Tech.

The Columbia Law School professor created
the term “net neutrality,” the idea that Internet
service providers should make online content
equally available to everyone. He has recently
turned his attention to reining in the compa-
nies that dominate online speech, searches,
and shopping: Apple, Facebook, Google, and
Amazon.

law school reinsth. in
o juristische Fakultat & etw.im Zaum halten
Look out! shoot-out ifiml.

& Schusswechsel

Watch your back!
= Pass blof3 auf!

= Aufgepasst!



“I don't think these oligopolies are good for
employees, good for productivity, good for any-
thing,” he told Wired magazine in 2019.

Do these tech companies now have anything
to fear? Tim Wu is the government’s new gun-
slinger, but Big Tech is armed and ready for a
fight.
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[4] Introduction (ll) E

David Ingram: Our next story is about moti-
vation and, in particular, about how bosses can
keep their staff motivated when they are work-
ing from home.

Erin Perry: Yes, and one boss in Austin, Texas,
had avery original idea indeed.

Ingram: He certainly did — he turns up at his
employees’ homes with money. As you listen
to our story, answer this question: what is the
name of the employee who was moved when
his boss turned up at his house? Ready? Listen
now.

[5] Motivatingmoves E US

“It's not business as usual anymore,” says Ryan
Wuerch, CEO of the Austin-based financial
services company Dosh. Wuerch has begun
surprising his employees at their homes and
giving them an award and $1,000 (€840). The
rest of the staff watches on Zoom.
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Like many bosses, Wuerch has had to find
creative ways to improve morale among his
staff. Other bosses have organized yoga classes
and poetry workshops, or hired cooks, personal
trainers, and stand-up comics.

Dosh employee Bryan Campbell was moved
when Wuerch showed up at his house. “I don’t
think a CEO has ever really known my name,
much less come to my house,” he told The Wall
Street Journal. Campbell was just happy that he
had put pants on before he opened the door.

Business Spotlight 5/2021, p.7

[6] Answer: Listening comprehension E

David Ingram: OK? Did you get the answer to

our question? What is the name of the employ-

ee who was moved when his boss turned up at

his house?

= Theansweris Bryan Campbell. Listen again.
“Dosh employee Bryan Campbell was
moved when Wuerch showed up at his
house.”

Ingram: If you didn’t get the answer the first

time, go back and listen to the text again.

CEO (chief executive officer)
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HEAD-TO-HEAD
Should studentsreceive arefund of
their tuition fees?
[71Introduction E
Erin Perry: Welcome now to our debate sec-
tion, in which Business Spotlight editor-in-chief
Ian McMaster looks at the two sides of a cur-
rent controversy. The subject of our Head-
to-Head debate in the latest issue of Business
Spotlight is whether students should receive a
refund of their tuition fees. After all, for the past
year, their courses have taken place primarily
or exclusively online rather than meeting up in
person.
David Ingram: Yes,a very topical issue in coun-
tries such as the UK or the US, where tuition
fees can be very high. So, let’s hear more about
this debate now.

[8]Interview: lan McMaster A

Ian McMaster: Should students receive a re-
fund of their tuition fees? This question has
been asked particularly in countries such as the
UK and the US, where student tuition fees can
be extremely high. Over the pastyear,asaresult
of the coronavirus crisis, it has been impossible
for students to enjoy the full educational ex-
perience that they normally would — not just
face-to-face tuition but also the social contact
with their peers. For this reason, some argue
that students should indeed receive a partial
4

refund of their fees. In effect, the argument is
that the “product” that students are paying for
is inferior to that which was promised to them
in the past — and therefore the price should
be lower. On the other hand, those who argue
that there should be no refund for students
say that universities are still offering students
a high-quality remote education, even if the
social component is missing. They also argue
that universities are losing money in the cur-
rent situation, that some face serious financial
difficulties and that this is not the time to cut
university funding, particularly when scientific
research is so important.

It’s a tricky issue, but my view is that, yes, stu-
dents should receive some form of discount on
theirnormal tuition fees. And to protect univer-
sities, governments should make up the diffe-
rence. That's my view. But what do you think?

Business Spotlight 5/2021, pp. 16-17

face sth. eer
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COMMUNICATION

BUSINESS SKILLS
Beinginclusive

[9] Introduction (I) E
David Ingram: OK, now it’s time for our Busi-
ness Skills section, in which we look at a key
aspect of communication at work. This time,
we have a very important and delicate topic —
being inclusive at work. This is the subject of
Deborah Capras’s article in the latest issue of
Business Spotlight.
Erin Perry: Yes, inclusivity is a key issue in the
business world at the moment. Many compa-
nies are working hard to have diverse work-
forces. But diversity alone is not enough. Or-
ganizations also have to ensure that everyone
feels welcome, comfortable and included.
Ingram: Right! We'll hear some tips later about
how to behave in an inclusive manner at work.
But let’s start with some exercises on the lan-
guage you can use to be inclusive in meetings.

[10] Essential phrases for being
inclusive

David Ingram: Let’s practise some phrases that
are useful for being inclusive in meetings. I'll
tell you what to say and give you some of the
words you'll need. In the pause, form the neces-
sary phrase. Afterwards, you'll hear the correct
version. Don’t worry if your phrase is slightly

different from ours. Then repeat the correct

version. Ready? Here’s the first one.

1. You want to encourage someone to give
their opinions, too.

m Use ‘good”, “hear” and “views”.

= Itwould be good to hear your views, too.

2. You want to emphasize that it is important
that nobody feels excluded.

m Use “need”, “everyone” and “feel included”.

= We need to make everyone feel included.

3. You would like Fiona to say something, too.
m Use “let’sgive”, “chance” and “speak”.
= Let’s give Fionaa chance to speak.

4. You want people not to use technical lan-
guage that others may not know.

m Use “avoid”, “jargon”, “others” and “may not
understand”.

= Could we please avoid jargon that others

may not understand?

5. You want to ask someone how they would
like to be called.
m Use “How”, “like us” and “refer”.

= How would you like us to refer to you?

Ingram: Excellent. Well done!

emphasize sth. & etw. betonen
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[11] Essential words for being inclusive

David Ingram: In this exercise, you'll first hear

a dialogue between Carol and Markus. Then,

we'll do an exercise in which we'll test you on

some of the words used. OK, first listen very

carefully to the dialogue.

Carol: I didn’t want to put you on the spot

yesterday, Markus, but you were very

quiet in the meeting. We'd really val-

ue yourinput.

Markus: Itwasadifficult meeting. Sometimes,

it's hard to understand the jargon you

alluse.

I honestly didn’t realize that. I will

politely call people out if it happens

again.

Markus: Thanks.

Carol:  Great. So, tell me, how can I help you
feel more comfortable talking in the
group?

Carol:

Ingram: OK, now we'll give you two alternative
words,and then you'll hear one of the sentences
from the dialogue again — this time with a beep
where one of the words belongs. In the pause,
choose the right word to complete the sentence.
Then, you'll hear the full sentence again. Repeat
the sentence, trying to copy Carol’s or Markus’s
pronunciation and intonation. Ready?

6

1. Here’s the first pair of words to choose from:
“spot” OR “light”
Carol: Ididn’t want to put you on the [beep]
yesterday, Markus.
= I didn’t want to put you on the spot yester-
day, Markus.

2. And here’s the next pair of words to choose
from: “interest” OR “input”

Carol:  We'd really value your [beep].

= We'dreally value your input.

3. And the next pair of words: “buzz” OR “jar-
gon”
Markus: Sometimes, it’s hard to understand
the [beep] you all use.
= Sometimes, it’s hard to understand the jar-
gonyoualluse.

4. And another pair of words to choose from:
“call” OR “tell”
Carol: I will politely [beep] people out if it
happens again.
= I will politely call people out if it happens
again.

call sb. out

* jmdn. zur Rede stellen
comfortable:

feel ~ doing sth.

© hier: etw. gerntun

input & Beitrag/Beitrage
jargon
& Fachsprache

spot: put sb. on the ~ifiml.
= jmdn.in Verlegenheit bringen
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5. And here’s the last pair of words: “comfort-
ing” OR “comfortable”
Carol:  So, tell me, how can I help you feel
more [beep] talking in the group?
= So, tell me, how can I help you feel more
comfortable talking in the group?

Ingram: Well done. Did you get all the words
right? If not, go back and listen to the dialogue
again.

[12]Introduction (ll) E

Erin Perry: Before we listen to some tips about
how to behave in an inclusive manner at work,
Deborah Capras is here now to tell us exactly
what we mean by “inclusive language”.

[13] Interview: Deborah Capras

Deborah Capras: When you use inclusive
language, you avoid words, phrases and de-
scriptions that could exclude specific groups of
people. Inclusive language is not sexist, it’s not
racist and it's not ageist. In a nutshell, inclusive
language doesn’texclude anyone, doesn’t cause
offence and doesn’t reinforce stereotypes. So,
it’s bias-free. This makes it the kind of language
that sets a positive tone in the workplace. Atit’s
most basic, inclusive language includes gender-
neutral terms. So, you have “humankind” in-
stead of “mankind”, “actor” instead of “actress”.
But it's also about not assigning gender to

terms that are already gender neutral. For in-
stance, saying “female CEQ” or “female boss”.
Why does this matter? Well, you would never
say “male CEO”. By adding “female”, you're re-
inforcing the stereotype that a CEO is usually
male, which makes it harder for women to be
accepted in such roles. It cements a bias that
can lead to women missing out on promotions.
In a wider sense, inclusive language is about
using words and phrases to create an open and
healthy workplace for everyone. It’s language
that everyone can understand and that wel-
comes everyone. So, inclusive language puts
people at ease, makes them feel appreciated
and respected for who they are and for what
they have achieved. In this sense, inclusive lan-
guage can be atits most powerful. It encourages
diversity of ideas, of cultures and of personali-
ties.

miss out on sth.
= etw. verpassen; hier: bei etw.
zukurzkommen

achievessth. & etw.erreichen
ageist
= altersdiskriminierend

appreciated: feel ~ nutshell:ina ~

& sichanerkannt/geschitzt = kurzgesagt

fiihlen offence

assignsth. tosth. = Belidigng Kiinlung
= etw. einer Sache zuweisen, promotion

zuordnen

bias = Voreingenommenheit
CEO = Firmenchef(in)
ease: putsb. at ~

& jmdn. sich wohlfiihlen lassen

& Beforderung

reinforce sth.

& etw, verstarken

seta positive tone

= einpositives Zeichen setzen
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[14] Introduction (Ill) E

David Ingram: In her article in the latest issue
of Business Spotlight, Deborah Capras provides
seven key tips for how to behave inan inclusive
manner. Let’s listen to these tips now.

[15] Tips for being inclusive:

A sense of belonging

Feeling that you belong somewhere is a basic
human need. Nobody likes to feel like an out-
sider. In organizations that are truly diverse
— across lines of age, class, disability, gender,
race, sexual orientation and world views —
creating a sense of belonging can be tricky.
It’s definitely harder to achieve than in a team
where everyone has similar backgrounds. It
requires action on both the company and the
individual level.

Many organizations talk about their diversity
and inclusivity initiatives. Often, they focus on
hiring diverse teams — on getting the minority
numbers up, forinstance — but they may forget
to promote inclusion on a day-to-day basis. For
diversity initiatives to work, every employee
needs to take responsibility and make sure that
everyone in the team feels included.

A diverse workforce is one in which everyone
is welcome, but an inclusive working environ-

the right language can help you become more
inclusive.

B Promotinginclusion in public

Make inclusion part of your core values and go
public about your commitment to it, especially
ifyouare in a position of leadership.

m Encouraging participation

Saying that inclusion is a core value won't
make it one. You need to encourage a culture
in which everyone feels they can express their
viewpointand that it will be valued. If you have
the chance, for instance, don’t let the same peo-
ple dominate meetings. Also, help to create a
culture in which everyone feels they can speak
honestly without fear of reprisals. This is espe-
cially important when someone needs to talk
about sensitive issues.

achieve sth. issue ® Thema,
e etw.erreichen Sachverhalt
commitment line of age

= Verpflichtung = Altersgrenze
core value reprisal

= zentraler Wert, Grundwert * Repressalie
day-to-day basis:ona ~ sensitive

= im Geschaftsalltag

& sensibel, heikel

disability
* Behinderung

ment is one in which everyone feels welcome
every day. Here, we present seven tips for creat-
ing such a welcoming situationand lookat how

8

diverse * vielfiltig,
verschiedenartig

go public about sth.

= etw, publik machen

tricky = schwierig
workforce

= Belegschaft
working environment
& Arbeitsumfeld
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m Beingsupportive in private

If you notice that someone doesn’t seem com-
fortable speaking in public, don’t put that per-
son on the spot in the meeting. Accept that the
culture that your team has created may not be
as inclusive as you thought. In private, show
that the individual has your support and that
you value their input. This is not something
thatis the sole responsibility of the team leader.
Everyone can help create a working environ-
ment that supports honest conversations.

m Beingrespectful

The ideal working environment should be
non-threatening to everyone. This means that
whenyou do take issue with someone’s work or
contributions, you should be respectful. If you
feel people are not showing respect, consider
politely calling them out.

m Avoidingassumptions

It’s important to be mindful of unconscious
bias within yourself and within the members
of your team. This means that you should avoid
making assumptions about people based on
stereotypes or on your past experience. For in-
stance,don’tassume that people share personal
interests because you believe they have a com-
mon background. Treat everyone as an individ-
ual, and not as part of a group. Don’t introduce
or describe someone by their race, culture or
disability. Instead, use small talk and ask ques-
tions to get to know people better, as unique

individuals. It’s the best way to discover com-
mon interests that can lead to a stronger sense
of belonging.

m Usinginclusive language

Becoming more conscious of how language
impacts others can also help prevent people
from feeling like outsiders. Inclusive language
is free from expressions that show biased, stere-
otyped or discriminatory views of individuals
or groups of people. It should also be free of
idioms, jargon and acronyms that other people
may not understand or might even find offen-
sive. If you feel someone is not using inclusive
language,ask them to use different expressions.
® Avoiding gender bias

Use gender-neutral or gender-inclusive terms,
such as “chair” instead of “chairman” or “chair-
woman”. You can also avoid gender bias in your
use of pronouns, for example by using “they”

assumption: make an ~
about sb. & eine Vermutung
tiberjmdn. anstellen

input = Beitrag/Beitrge
jargon e Fachsprache
indful: be ~ of sth.

bias ) = etw.bedenken
= Voreingenommenheit offensive & krankend
call sb. out

pronoun & Pronomen

sole & ausschlielich

spot: put sb. on the ~ ifml.

« jmdn. in Verlegenheit bringen
take issue with sth. & mit
etw. nicht einverstanden sein
unique = einzigartig

= jmdn. zur Rede stellen
chair & Vorsitzende(r),
vorsitzende Person
comfortable: be ~ doing sth.
© hier: etw. gerntun

impact sb.

& sichaufjmdn. auswirken
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to refer to a singular subject or by using a plu-
ral subject, instead of the traditional singular
“he” (see Business Spotlight 3/2020). Most im-
portantly, you should use language that people
want you to use. For example, gender-noncon-
forming people may wish to be referred to as
“they”/“them” rather than the gender-specific
“he”/“him” or “she”/“her”. Being more inclusive
means respecting such wishes.

Business Spotlight 5/2021, pp. 20-23

LEADERSHIP
Generatingideas
[16] Introduction E
Erin Perry: OK, let's move on now to our
Careers section and, in particular, to the topic
of leadership. In the current issue of Business
Spotlight, Bob Dignen looks at the importance
of generating new ideas in teams and how to
encourage this. Here’s Bob now to tell us more.

[17]Interview: Bob Dignen A

Erin Perry: Welcome Bob. Tell us, why is it so
important for teams to generate ideas?

Bob Dignen: OK, well let’s just start with the
word “ideas”. I mean, we need to remember
ideas are not actually an end in themselves.
Ideas are actually stepping stones to decisions.
10

So, if we want to take good decisions, then we
need to generate good ideas, which gets us to
those decisions. Ideas which somehow pool
the collective intelligence in a room, draw on
strategic and operational thinking and unlock
some form of innovation which keeps you
ahead of the competition. Ideas, in the end,
lead to competitive advantage and to revenue.
Now, that may all sound very basic but it’s so
basic that it’s often missed by teams. I mean,
thinkaboutit:when you and the people around
you go into a meeting, the focus is very much
on presenting and defending one’s own ideas
against others in the room, rather than seeking
for the best idea which the room can generate.
So, if we really want to get to the best idea, you
know, we should actually be very happy when
people point out the weaknesses in what we
are advocating, in telling us that our ideas are a
little bit dumb. But that openness is very, very
rare because team members are often not fully
focused on generating ideas per se. So,whenwe
say “generating ideas”,we're really talking about

advocate sth. point sth. out
& etw. befiirworten = auf etw. hinweisen
draw on sth. poolsth. & etw.biindeln

= aufetw. zuriickgreifen,

> L revenue = Umsatzerlos(e)
sich auf etw. stiitzen Genminoctone

— pping stone
dumb e dumm,dimlich e Trittstein; hier: Schritt
end:bean ~initself unlocksth.

= ein Selbstzweck sein & etw. freisetzen
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a culture of ideas generation and decision-
making where no one owns the truth, where
openness comes first, where everyone owns a
part of reality, potentially a useful part and has
arole to play in, let’s call it, an “idea-generation
process” — asking questions, staying curious
—allof which will enable the bestidea to some-
how come to the surface.

Perry: So, how do ideas actually get generated
and who do they belong to?

Dignen: So,you're asking me where ideas come
from. I mean, thats actually a more interesting
question than you probably imagine. I mean,
think about it: you have a problem, you don’t
know the solution, so you start to think aboutit.
And then, somehow, an idea comes, which then
generates a solution. But if we ask ourselves,
how is it possible that you have an idea that
you didn’t have before, it’s kind of like magic in
away. And I think it’s important to think about
this, that having ideas, it'’s not an analytical pro-
cess. You can’t always explain how it happens.
The subconscious mind isinvolved, sometimes
someone else says something which reminds
us of something, and then we associate again,
and then the idea comes. And, you know, we
need to think about this, because it makes the
idea of ownership interesting. Because may-
be no one really owns ideas. It seems strange
because, if I think of a creative idea and I can’t

explain where it comes from, then why should
I claim ownership of it? Maybe somebody else
stimulated my thoughts. Maybe I can’tevenre-
member that stimulating of my thoughts.

So, if we begin to let go of these ideas, then
going back to what we discussed before, maybe
I don’t need to own it or defend it so strongly.
Idon’t need to take credit for it. I don’t need to
feel angry if I don’t get recognition — if some-
body in the team takes the credit in some way.
Because this thing, this idea of ownership, is ac-
tually fake. And actually, maybe it’s better if we
see our role not as owning ideas, but somehow
participating mainly in the generation of it.

Perry: Thanks very much, Bob, for those inspir-
ing ideas on how to generate ideas and what to
do with them. We look forward to talking to
you again next time.
Dignen: Yeah, me, too. Until next time.

Business Spotlight 5/2021, pp. 36-39

look forward to sth.
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credit: take ~ for sth.
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CAREERCOACH
Assignments abroad

[18] Introduction E

David Ingram: For our second Careers item,
we hear from our career coach, Bo Graesborg.
In his latest column, Bo looks at the question
of whether you should acceptan assignmentin
another country —and, if so, why? The column
is read by the author himself.

[19] Column: Bo Graesborg

“It was my understanding that, when I came
back, I would get promoted to division head.”
I have heard variations of this statement many
times.

Career hopefuls often return home from an
assignment abroad feeling disappointed by
what they see as the failure of their organiza-
tion to properly recognize their sacrifice and
leverage their new skills. In many cases, they
are absolutely right. Companies leave money
on the table by mismanaging these processes.

It is one thing, however, to point out glitch-

able and rational behaviour on the part of the
“organization”.

A spell abroad is often highly welcomed at the
start of a career, when people are carefree, un-
attached and hungry to learn. For thirty-some-
things, though, with a mortgage, family and
golf club membership, an assignment abroad is
often something you are asked to do, not some-
thing you seek.

Accepting an assignment and solving a prob-
lem for the manager who asks you to go abroad
will get you some goodwill. So, it’s a point for
the “pro” side. Butdon’t think: “If 1 go, I'll be pro-
moted to division head when I get back.” That's
not how promises work in a business context.

First,whoever made you suchapromise prob-
ably doesn’t think they did. Second, a year from

assignment mortgage
= Tatigkeit, Einsatz = Hypothek
division head point sth. out

& Bereichsleiter(in)

= aufetw. hinweisen

es in the system. It is quite another to allow
them to give rise to frustration or even self-
pity. Organizations are full of glitches. Indeed,
as Bob Dignen points out (see Business Spotlight
7/2020), we should probably speak of “disor-
ganizations” — in recognition of the fact that
the context in which most people work is much
too complex and unwieldy to ensure predict-
12

giverise to sth. predictable

= etw.entstehen lassen = vorhersagbar, berechenbar
glitch ifml. promote sb.

= Panne, Storung; hier: Fehler = jmdn. befordern
goodwill spell & Weile, Zeit(raum)

= Wohlwollen, Prestige

hopeful & Anwarter(in)

thirty-something ifml.
= Personin den DreifSigern

leave money on the table
= eine Moglichkeit ungenutzt
lassen

unattached

= ungebunden
cold

leverage sth.
= sich etw. zunutze machen

Y
« unhandlich;
hier: uniiberschaubar



now, their commitment to the promise (which
they don't think they made) will depend on the
context. Will it still be in their interest to sup-
port you? Third, they may not even be around
when you get back.

So,should you take thatassignmentin, for ex-
ample, Sweden? Purely from a career perspec-
tive, you probably should. The assignment is
likely to teach you something new. It will offer
you a chance to show that you are not afraid of
a challenge. (And besides, Sweden is in Scandi-
navia and all Scandinavians are really cool, says
this Dane atleast.)

Butjustdon’t go because you are counting on
someone remembering you did them a favour.

Business Spotlight 5/2021, p.35

SKILLUP!

Talking about money
[20] Exercise: Idioms (I)
Erin Perry: OK, let’s “skill up” on our language
now with some idioms relating to money. First,
listen to a dialogue between Alison and Dan.
The language they use is simple.
Dan: You say this software could make us
a lot of money. Could you give me a
rough amount?

Business Spotlight AUDIO

Alison: I'm still doing the calculations, but I

believe it could be a regular source of

money for us.

It would have to. The last investment

left us with less money than before.

Alison: That's because the company’s account-
ing department lied about the ac-
counts!

Dan:

Perry: Now, you'll hear the same dialogue

again, but this time, Alison and Dan use more

idiomatic language. Listen out for the idioms.

Dan: You say this software could be a real

money-spinner. Could you give me a

ballpark figure?

Alison: I'm still crunching the numbers, but

I believe it could bring us a steady in-

come.

It would have to. The last investment

left us out of pocket.

Alison: That’s because the company’s account-
ing department was cooking the books!

Dan:

Perry: Now, it’s your turn to form the idioms
you've just heard. You'll hear a description of a
situation and two suggestions,a) and b), for the

commitment
= Verpflichtung; hier: Bindung,
das Sich-gebunden-Fiihlen
rough & grob, ungefahr
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accounting department
= Buchhaltungsabteilung
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appropriate idiom. In the pause, choose the cor-

rectoption. OK? Here’s the first one.

1. Arough estimate of the value of something
isa..

a) ball court number.

b) ballpark figure.

= b) is right. A “ballpark figure” is a rough esti-
mate of the value of something. Next one.

2. A product that sells very well and brings a
company alarge amount of money is a..

a) money-spinner.

b) sales-runner.

= a) is right. A “money-spinner” is a very lu-
crative product, one that earns a company a
large amount of money. Next one.

3. Ifaprojectcausesalosstosomeone,itleaves
them..

a) outofcash.

b) outof pocket.

= b) isright. If a project causes a loss to some-
one, it leaves them “out of pocket”. OK, next
one.

4. Something that provides you with money
regularly brings you a..

a) steady income.

b) regulated income.

= a) is right. A “steady income” is money that
you receive on aregular basis. OK,and here’s
thelast one.

14

5. Ifsomeone usesillegal tricks to make a com-
pany’s financial situation look better than it
really is, they..

a) handle the books.

b) cook the books.

= b) is right. To “cook the books” is to illegally
make the accounts look better than they
really are.

Perry: Well done. Did you get all those idioms
right? If not, go back and try the exercise again.

[21] Exercise: Idioms (ll)

Erin Perry: In this exercise, you can practise

the idioms in the previous exercise again. You'll

hear the sentences that Alison and Dan said us-

ing an idiom. In the pause, rephrase what they

said in simpler words. Then you'll hear the sim-

pler version again for you to repeat. Don’t wor-

ry if your simpler sentence is slightly different

to ours. OK, here’s the first one.

Dan: This software could be a real money-
spinner.

e This software could make us alot of money.

Dan: Couldyou give me a ballpark figure?
= Couldyou give me arough amount?

estimate & Schitzung rough = grob, ungefahr
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Alison: I'm still crunching the numbers.
= I'mstill doing the calculations.

Alison: But I believe it could bring us a steady
income.

= But I believe it could be a regular source of
money for us.

Dan: Thelastinvestmentleft us out of pock-

et.

e The last investment left us with less money
than before.

Alison: That's because the company’s ac-
counting department was cooking the
books!

= That's because the company’s accounting

department lied about the accounts!

Perry: Well done. If you found it difficult to
convert those idioms into simpler language, lis-
ten to the dialogues in the previous track once
more and do the exercise again.

[22] Exercise: False friends

David Ingram: Let’s continue “skilling up” on
ourvocabulary bylooking atafalse friend. False
friends are pairs of words that sound similar in
German and English. But their meanings are
very different, so they can cause confusion and
misunderstanding. In this exercise, we'd like

you to translate a German word and sentence
into English, being careful to avoid the false
friend. Let’s begin.

Ingram: Our word is used for a number of
things that have been put on top of each other.
Please translate this word.
German: Stapel
English: stack,pile
Ingram: Don'’t say “staple”. Used as a noun,
“staple” refers to a small piece of metal that
can attach one sheet of paper to another. The
verb “staple” describes the process of attaching
pieces of paper to each other using a device
called a “stapler”. The German word Stapel is
translated as “stack” or “pile” in English. Trans-
late this sentence, please.
German: Soll ich dir helfen, diesen Stapel Briefe zu
beantworten?
English: Shall I help you to answer this stack
of letters?
Shall I help you to answer this pile of
letters?

Ingram: Well done.

device & Gerit

stapler
& Hefter, Tacker

accounting department
= Buchhaltungsabteilung
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[23] Exercise: Don’t confuse

David Ingram: In this exercise, let’s practise the
use of “staple” or “stack”. First,you'll hear a sen-
tence with a beep. In the pause, decide whether
you need “stack” or “staple” instead of the beep
and say the sentence using the correct form.
Then you’'ll hear the correct sentence again.
Ready?

1. These [beep] are too small for thick paper.

= These staples are too small for thick paper.
OK. Next sentence.

2. 1think I'll take this [beep] of clothes to a char-
ity store.

= Ithink I'll take this stack of clothes to a char-
ity store.

OK, there are two beeps in our third and final

sentence. So, listen carefully.

3. Shall I help you to [beep] this [beep] of docu-
ments?

= Shall I help you to staple this stack of docu-
ments?

Ingram: Did you choose the right words to
complete the sentences? If not, go back and try
this exercise again.

[24] Dialogue and exercise:

Collocations

Erin Perry: For our final Skill Up! exercise, we'll
look at some collocations. These are words that
frequently go together to form word partner-
ships. Listen carefully to this short dialogue
now, focusing on the collocations with the term
“money”. We'll then do an exercise on them.
Zoe: Between you and me, the company
could have made some serious money
with our idea. But management treated
us as if we were proposing to launder
money or something.

Rick: Butitwould have cost money — money
that we would have had to raise.

Well, there’s no such thing as easy mon-
ey. Anyway, I believe money for the UK
project could have been earmarked for
ours instead.

Zoe:

Perry: OK, in this exercise, you'll hear the be-
ginning of a sentence describing a situation.
In the pause, complete the sentence using a
collocation from the dialogue with the term

charity store earmark sth.
= Sozialkaufhaus = etw.vorsehen
(charity launder sth. & etw. waschen

= Wohltitigkeitsorganisation)  2rcc money

& Geldaufnehmen, beschaffen



“money”. Then you'll hear the correct answer.
OK, here’s the first sentence.

1. Something for which you have to pay...

= costs money. Something forwhich you have
to pay costs money.

Nextone.

2. If you process large amounts of money to
conceal its source, you...

e launder money. If you process large
amounts of money to conceal its source, you
launder money.

OK, nextone.

3. Ifaproductearnsyoualot of money,it earns
you...

= serious money. If a product earns you a lot

of money, it earns you serious money.

And the nextone.

4. Money thatis obtained without much effort
is..

= easy money. Money that is obtained with-
out much effort is easy money.

OK, nextone.

5. Ifyou collect money for something, you..

= raise money. If you collect money for some-
thing, you raise money.

Andthelastone.

Business Spotlight AUDIO

6. If you decide to use money for a particular
purpose, you..

= earmark money. If you decide to use money
fora particular purpose,you earmark money.

Perry: Well done. If you didn’t get those collo-
cations right, listen to the dialogue again and
then try the exercise once more.

Business Spotlight 5/2021, pp. 42-43

TALKINGFINANCE
SPACs

[25] Introduction E
Erin Perry: Welcome now to our Talking
Finance section, in which Business Spotlight
editor-in-chief lan McMaster talks about a top-
ical financial subject.
David Ingram: Yes, last time, Ian looked at the
topic of short selling on the stock markets. This
time, he looksatanother stock market phenom-
enon — therise of SPACs — special purpose ac-
quisition companies.
Perry: SPACS, David? That's a new one on me.
Let’s hear what Ian has to say about them.

[26] Interview: lan McMaster A

Ian McMaster: What we saw from around the
start of November 2020 and through more or
less the whole of the first quarter of 2021 was

obtainsth. & etw.erhalten
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a mini-boom on a number of stock markets,
including those in the US and Europe. This
might seem a little strange at first sight, given
that we were in the middle of a pandemic, but
stock markets are always looking a year or so
ahead. And with the prospect of widespread
vaccination, combined with continuing low
interest rates, investors were feeling more opti-
mistic. What we've also seen over the past year
isaboom in so-called SPACs — special purpose
acquisition companies. What's behind this ac-
ronym is simply an alternative way of raising
money on the stock exchange to the traditional
initial public offering, or IPO. So, let’s go back a
step firstand remind ourselves what IPOs are.

When a private company wants to raise mon-
ey to finance its future business plans, one pop-
ular method is to “go public” — in other words,
toissue shares for the first time by getting listed
on a stock market. Hence the name, initial pub-
lic offering, or IPO. In such cases, the company
offering shares has a clear business model, so
thatinvestors know what they are putting their
money into — as, for example, with the online
travel-booking firm Airbnb in December 2020
or, more recently, the restaurant delivery firm
Deliveroo. The difference in the case of a SPAC
is that the people raising the money — the
“sponsors” — do so without a specific business
plan in mind. Instead, they intend to use the
money that they raise by going public to merge
18

with a private company at some point in the
future, usually within two years of raising the
money. In this way, that private company is also
taken public, but without all the bureaucracy
of a normal IPO. Because the precise details of
these future investment plans are unknown
at the time the money is raised, SPACs are also
known as “shell companies” or “blank-cheque
firms”. Investors in SPACs are, in effect, signing
blank cheques to the SPAC sponsors saying,
“Here’s my money, [ trust you to invest it well
in the future.” Whether the money really is in-
vested well by all the new SPACs formed in the
current boom remains to be seen.

Business Spotlight 5/2021, p. 44

SHORT STORY
[27]Introduction E
David Ingram: Now, it'’s time for our latest
short story by James Schofield. This time, it's
about social media, news reports and, well,
dancing. The title of the story is “News Dancer”.

blank-cheque firm

= Blankoscheckunternehmen
go public

= andie Borse gehen

merge with sth.

= mit etw. fusionieren
shell company & Firmen-
mantel, Mantelgesellschaft

initial public offering (IPO) stock exchange
= Borsengang = (Aktien-)Borse
issue shares stock market

« Aktien ausgeben

listed: get ~ & (an der Borse)
notiert werden

= Aktienmarkt, Borse
vaccination = Impfung
widespread & umfassend




Erin Perry: OK, sounds intriguing. Let’s listen
in.

[28] News Dancer

The music for the evening news programme
was about to start. Rodney turned on his mo-
bile-phone camera and, as the opening drums
surged through his living room, he began his
new dance routine. It was a masterpiece.

Even in the middle, when the violins went
tremolo to suggest the dangerous stories the
newsreaders were going to tell, his perfor-
mance was a triumph. As the final trumpets
promised that everything would be all right
by the end of the news, Rodney did a spin be-
fore bowing to the camera. He knew this vid-
eo would add at least 20,000 subscribers to his
YouTube channel.

Pink with exertion, Rodney sat at his com-
puter and edited the video, singing cheerfully
to himself as he added filters and adjusted the
light.

“.the prime minister announced today..”
went the news programme in the background.
Rodney never listened, but he liked the news-
readers’ voices.

Rodney’s rise to fame had been unlikely. At
the beginning of the pandemic, when every-
body wentintolockdown, Rodney wasn’t both-
ered. He didn’t communicate with his family,
and he didn’t have any friends. The company he
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worked for was happy for him to continue his
IT job from home,and he could still order pizza
and join his online gaming communities. Life
continued for him upon its lonely path.

“..that with the success of the new vaccine
programme..”

This changed one evening, when he acci-
dentally left on his live-streaming camera to a
gaming community as he started dancing to
the introductory music for the evening news.
Dancing to the music of TV shows was some-
thing he often did for fun, but this time, one of
the gamers recorded the scene and posted it on
YouTube. Social media went wild.

“..the rates of virus transmission have fallen
dramatically..”

At first, Rodney was angry, but as people be-
gan to search for “News Dancer’, as they called
him, he felt flattered. A week after the first video
was shared, he recorded and posted the second
News Dancer video himself. The success was

adjust sth. subscriber

& etw.anpassen, korrigieren « Abonnent(in)
bothered: sb.isnot~ (bysth.) surge through sth.
& (etw.) stortjmdn. nicht & etw. durchfluten
dance routine tremolo: go ~

= Choreographie & zutremolieren/trillern
exertion e Anstrengung beginnen

flattered: feel - vaccine

& sichgeschmeicheltfiihlen & Impfung; Impfstoff
pmdoa~  wild:go~ifml

& sich (schnell) drehen = ausflippen
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huge, especially after some celebrities reshared
his post. Of course,a few trolls posted some cru-
elfat-shaming comments — Rodney was heavy
— but most posts were from people begging
him to continue. “You're the only thing that
keeps me going,” said one. “Your dancing saved
my marriage,” said another.

“This evening, a press conference has been
called..”

Very quickly, he was contacted by potential
sponsors. Would he wear these sweatpants?
Would he recommend that pizza chain? Would
helead an online dance workshop? But Rodney
didn’tanswer. He didn’t do it for money.

“..and we're now going live to Number 10 to
join the press conference with the prime min-
ister..”

He'd always loved dancing, but although he
was good, his size meant that he was never tak-
en seriously by dance schools.

“My friends, we have faced this cruel virus to-
getherand, thanks to your efforts and the excel-
lentwork of our world-beating National Health
Service, we have beaten it..”

But now, with everybody stuck at home, he
could show his dance moves and find an au-
dience. Rodney blossomed in the love that
poured in from around the world.

“Unfortunately, many of us have lost loved
ones to this disease, taken from us before their
time. But our sacrifice has not been for nothing...”
20

Rodney finished the text of his post and, with
a final click, sent his video around the world.
Tired but happy, he looked up at the news. The
prime minister was still talking. What now?

“We have always followed the science, and
science now tells us that it is safe to end our
lockdown..”

He froze as the words and their meaning hit
him: “.and all shops, bars, pubs, restaurants,
dance studios, hairdressers and stadiums can
open again. This is my message to you: reward
yourselfand celebrate our freedom!”

Rodney worried all night. In the morning,
when he checked across all the platforms, his
worst fears were realized. His masterpiece had
sunk unnoticed into the hole where most vide-
o0s, posts, tweets and stories end up.

Forawhile, he hoped a virus mutation would
send everyone diving for cover again,but none
appeared. His old life had few attractions any
more. He missed the News Dancer creative

freeze & erstarren
National Health Service
(NHS) * staatlicher britischer

audience & Publikum
blossom e aufbliihen
celebrity = Promi(nente(r))

dive for cover Gesun.dhe\tsd\enst

& sichin Sicherheit bringen pourin

facessth. & hereinstromen

= etw.gegeniibertreten sweatpants

fat shaming = Jogginghose
tweet

& BloRstellen (eines Menschen)

wegen seines Ubergewichts & Twitter-Nachricht



process and the dopamine kick as the likes
and comments poured in. Rodney was lonelier
than ever.

It was on a Saturday that he noticed a flyer in
asupermarket.Alocaldance schoolannounced
registration dates for new classes starting on
Monday. All weekend, Rodney turned the idea
overand overin his mind. Was there any point?

The lobby of the school was full of the usu-
al dance-school types, dressed in leg warm-
ers, waiting to register. Rodney felt huge and
wanted to disappear. They wouldn’t want him;
he was an embarrassment. He was about to
go when one of the staff members came over
and asked Rodney to follow him. Ah, that’s the
game, he thought. They’'ll take me to a private
office and tell me to leave.

Inside, a tiny, fierce-looking woman of about
70 was sitting behind a desk.

“Ah,” she said. “You're News Dancer, aren’t
you?” Rodney nodded. Come on, he thought.
Getit over with.

“Why didn’tyou answer me?” she asked.

“Sorry?”

“Iasked you to teach an online dance course.”

“That was you?”

“Yes. You're good, and I want a class for my
plus-size students. No good having some skin-
ny little ballet teacher in it; no one would join.
Whatabout it?”

“Well...yes. Of course!”
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“Good. But it can’t just be teaching people to
dance to the news intros, you know. Have you
gotanything else?”

Rodney felt a burst of happiness. “Well,
yes,” he said. “Do you know the intro music to
Friends?”

Business Spotlight 5/2021, pp. 46-47

AND FINALLY

ONE QUESTION
[29] Introduction E
David Ingram: And finally,we come to our One
Question section in which we ask you to identi-
fy our mystery person. Listen now to our clues.

[30]WhoamI? M uUs

® Iwasborn on January 29,1954, in Kosciusko,
Mississippi.

® My mother had me when she was a teenager.

® In 1972,1was crowned Miss Black Tennessee.

burst of happiness: feela ~
(inside oneself)

= einplotzliches Gliicksgefiihl
haben

crown sb. sth.

fierce & grimmig

get sth. over with
= etw, hinter sich bringen

huge & hier: massig

d
& hier: jmdn. zu etw. kiiren TE:]:e gute ldee
dopamine = Dopamin point

embarrassment: be an ~
& eine peinliche Erscheinung
sein

& hier: Sinn, Zweck
skinny e diirr, mager
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I was named after a biblical character. The
name was misspelled on my birth certificate
—and itstuck.

Asayoung child, Ilived with my grandmoth-
er ona farm with no running water.

I then alternated between living with my
mother in Wisconsin and my father in Nash-
ville.

After years of sexual abuse, I became preg-
nant at the age of 14. My son was born pre-
maturely and died.

After this traumatic experience, I decided that
1 did not want to have children, as “I wasn't
mothered well.”

I received a full college scholarship that al-
lowed me to go to Tennessee State University.
In 1971,1gotajob asanewsreaderatalocal
radio station.

At 19, I became the first African-American
woman ever to work as a news anchor in
Nashville.

In 1976,1 moved to Baltimore, where I began
hosting People Are Talking.

Due to the popularity of this show, I was hired
asahost on A.M. Chicago.

Iam famous for hosting a talk show that was
named after me. The show ran for 25 seasons,
from 1986 t0 2011.

This talk show won 16 Daytime Emmy
Awards before I decided to stop submitting
it for the award.

22

I run my own book club.

I founded my own production company. I
won't mention what it is called because it is
my name spelled backward.

I also started my own magazine and TV net-
work.

I have been in 15 films, including Selma, The
Color Purple,and The Star.

In one of these movies, I voiced an animated
camel called Deborah.

e My net worth in 2020 was $3.5 billion (€2.9
billion).

I recently interviewed Prince Harry and
Meghan Markle.

Isuffer from chiclephobia — the fear of chew-
ing gum.

® So,whoam]I?

L]

David Ingram: So, do you know who our mys-
tery person is? If you want to find out, go to

abuse = Missbrauch _ networth

alternate between...and... & Vermdgen

* zwischen....und... wechseln news anchor US

dueto = wegen  prematurely

foundsth. = grinden = YO© frilhzeitig

hoststh. = etw.moderieren ~ Scholarship

—————————————— & Stipendium

misspell sth. —pendm

= etw. falsch schreiben season e Staffel;hier: jahr
submit sth.

mothered well: be ~
© hier: von der Mutter gut
erzogen werden

= etw.einreichen



our website at www.business-spotlight.de/
who0521, where you'll find the answer.
Business Spotlight 5/2021, p. 50

CONCLUSION

[31] For more information E

David Ingram: Well, we've come to the end of
Business Spotlight Audio 5/2021. We hope you've
enjoyed itand have found our exercises helpful.
Erin Perry: We offer Business Spotlight Audio both
asa CD and a subscription download. For more
information, and to find out about our range of
products, visit our website at www.business-
spotlight.de.

Ingram: So, until next time, this is David
Ingram...

Perry: And Erin Perry...

Ingram: Wishing you success with your busi-
ness English.
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